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I‐70 Transit Ridership Survey

Goal:  
Learn of I‐70 transit users’ experiences, destinations, motivations, 
frequency of travel, etc.

• Bustang & Snowstang Riders
• February‐April 2022
• Over 2000 completed surveys



Key Findings
Fare value was found to be the most impactful 
motivator for both Bustang and Snowstang

Bustang and Snowstang operational services 
received very high ratings of “Good” and 
“Excellent”

Bustang caters heavily to recreational trips 
trips.











Final Destinations 
(beyond Bustang bus stops) 

Breckenridge
Aspen
Carbondale
Silverthorne
Copper Mountain
Beaver Creek
Keystone
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I‐70 User Survey

Goal:  
Learn of I‐70 users’ attitudes towards transit, carpooling, congestion 
avoidance strategies, etc.

• Over 3,800 online surveys completed 
‐RRC & Associates focus group
‐Social: GoI70 & @i70things
‐Mountain Express Lane Users

• Majority were Front Range residents, weekend travelers



Key Findings
A high majority of Front Range region respondents 
(92%) try to avoid high congestion times on I-70.

Congestion on I-70 has directly impacted the 
frequency of trips to the mountains for a majority 
of respondents (75% Front Range).

Top motivators for enticing people to ride 
Bustang/Snowstang were more pick-up/drop-off 
locations, more frequent service, and ability to 
make reservations.
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Most Bustang users became aware of these buses 
from the ski resorts (46% Front Range).



Awareness of Bustang/Snowstang
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First Hear of Bustang
Most respondents learned of service from the resorts (46%), social media (17%) and family/friends 
(11%)
The ski resorts respondents heard about Bustang & Snowstang from were most commonly Arapahoe 
Basin and Copper Mountain.
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Reasons for Not Using Bustang
 Of those that have heard of 

Bustang and not previously 
ridden it, the most common 
reason for not doing so 
varied from region to 
region. With Front Range
stating that they preferred 
their own vehicle (47%), 
need a vehicle at their 
destination (39%), and 
already have their current 
transportation needs met 
(30%).
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* Up from 68% in 2019





2022 Research Highlights

•Data dashboard 
• Share results with CTO, CDOT, resorts, etc.
•Utilize to target outreach & messaging


